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Share of GDP by Sector
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Cambodia’s household consumption per capita Structure of consumption expenditure 2015

Unit: USD
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Thai market share in Cambodia and Vietnham in 2015

A Thai market share in Vietham @ Thai market share in Cambodia

Sugars A Py
Beverages A ©
Salt, sulphur, stone and cement

Pastrycooks' products ‘A
Live trees and other plants

) o A
Fuels and oils A P
Rubber ® A
Stone, plaster, cement A
Vehicles A
Soap and washing preparations A
Live animals A P
Preparations of meat/ fish A P
Meat and edible meat A
Dairy produce A
Ships, boats and floating structures A PY
Precious stones/ metals A
Miscellaneous edible preparations
Headgear

A

Manufactures of straw n

Tin A P

vvvvv o oo s o 0% pA 40% 60% 80% 100%

Krungsri Research



AUWB | Ralau

4 al o ' o Yy a v 1 1 &
Tassasnailszainsnaatunysanavinliduslnanuwandaulugiily Gen Y

2

dszgnsdaulngipa “Gen Y” vira“Millennials” Trend dajulan@slnsiuasdenszus

=K o ) & o
g “muee Luvanly

> o
“ o NM9ENNANNIL AL A
NNTLARNALAN

Others

2 A o N4 1
A574 ABNAIN T ATUAT HINNTY
o 1 o J)
172 aUNTIAUAY

15 INARININTUANINNGN

IN1eAanIILa e a o
FINNAIINAILS

v o a o
AEMN mma\lmmuslu
o ”
ANAN

HENAT199INAVRIAULD

M Gen Y / Millennials (1977-1995) ™ Gen X (1965-1976) ™ Others

Source: UN, Krungsri Research

Krungsri Research

13



LDEYQUIY s0rwb19 2adasu uazvatdu

<

:’,a.j BN

:
5=

Krungsri Research 14



LDgauIly | YOKUY

NIMIAANITAINUANANUTEINA TRglaniznIsHaIUIaARIuNgsNT LD Aluladdugs

ANEAFASNANUIARIUNTTH 2025 WHUNBIUILATHFNAUAZEIAN 2016-2020

m‘mﬁmfzuﬂsgﬂ . ARAUNITANHASTINYAALNNGS

® WIAIMNITHLATEINA Mameluladituns
Aot AAFIUNTTUNLHLNA g
lasiadl Tasea¥efugiy
T0eun uazdiuilsznau o i
HARATUAN e i
NAVRANAILATIENUAZEIINSGT o Tailszvnu

o msuissiAuAnnuasaasainiuazA@uAiilszag -

_ uins

Aana tAFanjavn Asamianazsaain o Femsuarlnsmuunan

o Adnnsaiinduazinsanunan ® nsAnm

o paniumad ginsaluazdiuilsznay ® gshamugunw

o InsAniuazdauilsznau

AU INAULAENRINUNAUNY
® WAIUAN

®  NRIULFIRNAE

® WAINUTIN N

Source: Vietnam’s government office, Krungsri Research

Krungsri Research 15



LDeauy | vawasu

nsilnlszgnisAuaiuazulaung FDI vinluRaauindidiusialumialdyanilan (Global Value Chain: GVC)

INNUUDENNTALAY

nsiingan FTA nunguilszinasing ) as
AsauAgNnd1 90% wasdruaulssimAgAMNIuNRA

Enf d FTA e
nrorce S enforced/concluded/negotiating

f = ]

ASEAN FTA ASEAN-China FTA Vietnam-S.Korea FTA
ASEAN-Japan FTA ASEAN-China FTA Vietnam-Chile FTA
ASEAN-S.Korea FTA | ASEAN-India FTA Vietnam-Japan

Economic Partnership

\ Vietnam-Eurasia FTA / Agreement

0.65

0.60

0.55

0.50

0.45

0.40

0.35

SEAUNISIUNSINNNLTYAATAN

1996 2001 2006 2011

Source: WTO, EU, asean.org, news media, Krungsri Research

Krungsri Research 16



LDeauu | vatau

HuaImUeAsIaInaAelszna (FDI) ananndseinantiiAssgnaauinlue

FDI inflows in Vietnam by country
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Vietnam’s household consumption expenditure

Unit: USD
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(Taya M LAauwgAINIEW 2017)

Store brand Owner No. of stores Expansion plan
® Saigon Union of 92 130 by 2020
coopmart Trading Cooperatives
e Central Group 34 7 new stores,
e (Thailand) starting from 2016
Aeon Group (Japan) 4 2 new malls/year
Nhat Nam JSC 26 NA
] Vincommerce 74 (vs. 28 at 100 stores by
M
(Subsidiary of the end of 2018
Vingroup) 2015)
Lotte Group (Korea) 13 60 by 2020
LOTTE
TCC Group (Thailand) 19 5 new stores/year
in 2018-2020

Source: Business Sweden Analysis, Euromonitor, Cimigo, Deloitte, field survey, Krungsri Research
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Imports by purpose
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FBM Fabricated metal products
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Source: OECD, Krungsri Research
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Cambodia production

Cambodia and Vietnam production

Final 100%
INa
Domestic market Foreign market
. Ezess ® Cambodia Vietnam [QELLRANGE]
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